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Caribbean and HIV

• 2nd highest HIV prevalence rate
• Haiti and Dominican Republic account 

for 85% of infections
• Regional solidarity in Fight against HIV; 

CARICOM and Pancap



CARICOM and the PANCAP

•the Strategic framework for the Caribbean 
stresses the need to distribute condoms to 
prevent the transmission of HIV amongst 
young people. 



Trinidad and Tobago’s response 
to HIV and AIDS

• A Nat. Strategic Plan Jan2003-Dec2007
• Specific Strategies stressing the need for 

condom promotion
• Increased condom use, is highlighted as an 

indicator of success



. 
Condom Social Marketing during 

Carnival

It was initiated by a group of partying going HIV and AIDS Workers 
from UN, the National AIDS Programme and the YMCA.

The parties (fetes) of the carnival season are marked with 
crews/posses of people branded with massive flags branding 
the group. Eg Curtain Crew, Two face crew, Powder crew. 

This group of volunteers started a crew, the condom crew, 
promoting the correct and consistent use of condoms.



Condom Krew to Condom 
campaign

• The Condom Krew (started in 1998)
• Sexsafer
• Rated S; Stimulating, Sensitive Safe
• Sexpositon “what is your position?”

• The S word “yuh get d S?”
• Partnering with PSI’s “Got It Get It”



The Methodology
Mass condom distribution with demos, and an info card on it’s use 

and safer sexual practises.

Most condoms are distributed in pouches leaving a number for 
future contact etc

Distributing T-shirt, Posters etc. with safer sex messaging

Launching the campaign

Making pro-condom music and videos



Branded Condoms?

• Respect
• Slam
• Lifestyles
• Durex
• Panther



Who get the condoms?

• Party goers
• Carnival band leaders
• Pubs, Bars, and Rumshops
• Masqueraders 
• MSM



Caribbean Pop Culture and 
Condoms

• Buju Banton “Willy”
• Blak Twang “GCSE”
• The singer of a popular soca song 

called “Nookie” promoted his album at a 
london carnival event on condom 
packaging



Caribbean Pop Culture and 
Condoms cont’d

• Peter Minshall was 
commissioned to 
send HIV and AIDS 
messages in his 
carnival 
presentation for 
2006



Responses to condom promos

• Favourable during 
Carnival and other 
festive events

• Controversial when it 
has anything to do 
with young people.



In the News



The end
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